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Conspicuous Consumption: A Study of Luxury Cars


































Publicly-consumed Products and Privately-consumed Products
Quiet Luxury and Loud luxury
METHODS
•	 Collected	and	analyzed	secondary	data	and	information	from	previous	




































































Top 5 themes that appear most frequently
The theme Personalization and Experience appeared more often in March  
(approximately double the time they appeared in ad messages in February)
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